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Please check whether you have got the right question paper.
1. All questions are compulsory.
2. Marks are indicated to the right of each question.
3. Please give suitable examples wherever necessary.

I Marks: 751

N.B:

0-1 Case Study: Multimedia Campaign
The modem young Indian girl is extremely determined and fiercely driven by her 
passions. She is unafraid of conforming to societal norms and bravely pursues her dreams 
without regard to traditional stereotypes. To help them explore and discover new 
opportunities BSA LB is set to launch their latest range of girls' cycles during the ongoing 
festive season. With their new range of vibrant contemporary cycles, they want to bring 
a new offering into the market that is as dynamic and energetic as the girls who ride 
them. They hope to empower the young girls of today and tomorrow and open a world 
of possibilities and the campaign will be an ode to their drive and courage.

05)

3(
1. Prepare a creative brief for making an impact on target audience.
2. Suggest an appropriate message strategy.
3. Create 2 press advertisements based on the creative brief.
4. Prepare a storyboard for television commercials based on the creative brief.

OR

(5)
(2)
(4)
(4)

Q.I (15)Case Study: Multimedia Campaign
Ferns N Petals wishes to launch a campaign that puts old friends, renewing forgotten ties 
and appreciation at the forefront. On the occasion of Diwali, celebrating human 
relationships and how gifts can play a pivotal role to rekindle old friendship and other 
relationships that we might have missed connection of in our busy lives -

#DiwaliRishtonWali will be the main focus of the campaign.
1. Prepare a creative brief for making an impact on target audience.
2. Suggest an appropriate message strategy.
3. Create 2 press advertisements based on the creative brief.
4. Prepare a storyboard for television commercials based on the creative brief

(5)
(2)

O (4)
(4)

Q.2 Attempt any one set questions:
A) Define creativity. Discuss the five various stages of the creative process?
B) Create a radio spot for Kolak Mahindra’s new credit card.

(7)
(8)

OR
(7)C) Explain the importance of emotionality and storytelling to influence the audience

D) Write a direct mailer announcing Starbucks’ new Christmas special menu. (8)
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0-3 Attempt any one set questions:
A) How is Advertorial Copy different from Infomercial copy?
B) Give two examples each of demonstrative and comparative types of advertising and (8) 

justify.

(7)

OR
C) Describe the various elements of print advertisement.
D) Prepare a poster for the brand Indigo announcing the airline's new festive fares offer. (7)

(8)
Q.4 Attempt any one set questions:

A) What is Trans creativity and discuss the importance and scope of use of Trans creativity (7) 
in advertisement copy?

B) Write a press release on behalf of Loreal about a new line of natural beauty products
OR

C) Evaluate the copywriting style of any one advertising campaign of the best advertising (15) 
agency for their clients.

(8)

(15)Q.5 Write short notes on ANY THREE of the following:
a. SMS copy for Makemylrip’s festive fares offer
b. Write a classified ad for vacancy for a copywriter at an ad agency.
c. Transit ad vs. ambient ads
d. Evaluate any ad with Rational Appeal
e. Product Brief

* * * * * * * * * *

< )
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pfe:?:Bo 7fRT| [ W:^oo]

?. TOT TO 3Tftc||4 3TTtrT.

?. i4cftcb <JvJlcT|chS TOT f^Hci 3tl£d.
3* 4)4MI ft# ftTO 4qi$<ui ^JT.

TORT:

TOTTO5T: TO^Tfftfen hI^Ih:
3TT^jfe RTOT RRcfcl TORTT 3TcTO c[£fft?Fft 3TrfaT cflTOft fe?H 3TR'<ftH PTR 3Tlft. eft 
TOHll^lcft fepTTcT M icdH TOTOTR MI«H.c1 Hlol 3TTf^T MkmlW* <?<sMl TOT ^ TOcI i 'cfcrfr TeTTOT

■’WHhii MI6H<ldl TOR. WT TOT RTRTORT TORT TOR TOTORTI3I BSA LB RTR 

TOllTOI-c^l ^ I oil cl Helled I TTOTOTRt c*JTRt HcTHcIh ftuft cfpcf TOTOTRTeft 3TH>. 

r^rN^r TORRRTR >H<=+~-1crtlH H^TlH rdHI HdH 3TTTO Klci

3TT°TORT 3TTK Rt W-IMI RTcTORFRT TOHT RfftRTeT 3TTFI ^eRTO 3Tlft. ft RTRTOT 

Rlfft 337TOT ?Rtjj Hell HI TOR TOTOefref 3TTFT RTOTTTR TOT 3TTI7 TORT 3TT7TT 3TTft
O

3HlpJ| ftt TORR OMI-C'MI RtRRTR 3TrfoT !>lfc1<=h 3TO.

RfftTOTORBfTO TOTO cilcbu^iHibl ^HH^fiel TtfaRT TOR TOT.

R. RTORftR tort tort.

o

eo
(?)

3. fTOTTOo jfl^cK 3TTTOftR R TO TOlfTOTcft TOR TOT.

X. RtTORC 3TT°cTrfeT ftefrfRyTOT TOfecidRlial TORRftft TOR TOT.
fcftctl

oo
(*)

TOTTO^ft TOdlfiflRT Hl^H:

TOR TRT TOeUell HRIh TO W^ft ^^1 3TR ^ft TORT fft^HI, fRTOeTTOT TOTTOR 

Hc1HlTOul 3TTMTORTT 3TTRRftRTRRft. fftRTcSTTOTfftfiRH, H H <=Tl TOTTOR HIHl TOuI Rift I
C\

TOTOerftftt TOftft 1RR RTRTORRT TORT RTTO TOTORTOTO TOft TOtRTRT RfTOTO RTOTRRRRTcT 

TO7RT TO°4 3TTTOT 3TTTOTOT TOTO Rl^HIcT HMIdell TOR- 

TOR TOTOR TOTOT.
■o

erfaRR ft^lcRi'cK RRTR TOTORRTTRt RTO TOfTOTOeT TffftTTT TOR ^TT.

R. ftro Ttft?T sftro TORT.
o

y. $ft4)“cH TOSTTftcr R TO ^felcfl cRTR ^TT.

X. fph^fdc^ WTOT 3TT4Tftcf deflfe^H ^Tf%TOffCTT3t TOITOTS TOR TOT.

)

O -' rv

e)
(?)

oo
e)
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r\ *v

HdHRZ -chiuim^ T-[cj> dl^d'JdRl

H^feftRTRT rzt. HRzrftR

RIZR. tjfojxin qRR R^fez RRZUIZl\gT3lt HHZ-' feFR cTRK RZT
fchctl

3R. R^bMI RHlfdd Rennie*! iTTHfdRdl 3TTpfT RRTRRTR

TdK'd'W^dl ddld %HHH folq J-ld-dl RTWf RiHRIT f&RZ HR7 tZHR.
Cv

(9M)

TR fclfci'-cj ZtRRT HRT eRT'i (^9)

0»)nofd Hd'dldd -HMil.
C\

(£)

^Vol HZHRZ chluirn^i JJefi HZ HT^RRT Sided RZT;

3T. RlfeiM RM FT <rR|iMdd RRTRSrT HRZH R^TT 3TT%?

R- deddo dlrdl$TR^ 3TI"fu| deldlrHd-, yRZTRT 'dlfr'.ildl^Tl ZR ddlo^l ^ ZTlfR eRR HHRZ RHT. (Z)
O

R3 (?<*)
(VS)

fRRT

R>. Sidled Rlf6<ldl"cdl fdfdH dZcbi'd cpjfd <=H<|.

^3RRT^TRT ZHfa MMI Hrddd RTRHRTcT 3TRRRT 3TFRRT dldull RHZR sfeil ?feH (Z)
O

RTZZIHHK RZT.

(VS)O

RR?T HZHHZ chlUidi^l HZ ffedudRI HReZ RHT:

3T. ZRH ferfzfezt ^IH 3Tfi^[ HTfZHZ RfnftRR ZRH f&vQfzfeZTRTHTRCR HZ-xH ZiiFul (^)

RTTft HTRIHRT RRT?

R. Loreal "RT Z^R tfHpTR HfcR ZZTTRdTHT^t W HRTITR (TRfR) ieRT.

f5icti

Ri. RRTRZHTcft HRfcRH ollfeild TJ^RfrRT URZ HTf%UH HTIhRRT RZHTHRfZTf (?*)

TfteTR HcRIRR RHT.

(?<0RV

(O

o

O H%R fZHT feTZT. (chiuicqi^ 3)

3T) ‘HR> HTR ZTR "RT HHTHZtHTZT ZTTRTRRTcT ZTT^ZRT ^Jc'dddOd 3TFRHT3T ^RCRRH RRft

(*<*)HA

fo^T.
R) H#HH ZRRftR^ RMndZRRT ftrF RFlHTZT ^ RRfecT (RRTfHRT^) H#OR fi^RT-

Ri) HRRRT RT%Icf 1r. HHtHcTTRW RT%Hcfr

^) (^Hd 3TWf) 3TTRTZZTHZ Rlulrdl6l RTfZHcft^ HHRHRR

ZrMIdd RTR

RHT.
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Paper / Subject Code: 27422 / Advertising: Discipline Related Generic: Advertising <x Marketing Research

07/)2j2^

Time 214 hours Marks:- 75

Note:-

1) All questions are compulsory.

2) Figures on the right indicate marks.

3) Calculators are allowed.

Q. I Case study

a. "Learning Craft” is an e-leaming application focussing on skill-based programs for youth 

associated with National Skill Development Corporation (NSDC). They are launching 

new courses, especially short-term certificate courses with internship cum job after the 

completion of the course. They have expansion plans targeting second-tier cities in India. 

As a researcher suggest appropriate research design, sampling method, and research 

process to facilitate the expansion plan of "Learning Craft” application

b. A survey on the heights (in cm) of 50 boys of class FYBAMMC was conducted at a 

college and the following data were obtained. Find the Mean, Median, Mode and range 

of the above data.

o
(10)

(5)

140-150 150-160Height (in 120-130 Total130-140 160-170
cm)

No of boys 502 20 88 12

OR

c. Driving or riding in a vehicle in India is becoming dangerous as a result of the country's 

growing population and rising vehicle fleet. The number of traffic accidents in India is 

alarmingly high, especially in Maharashtra. Design a questionnaire to understand 

people's awareness of Rules of road regulation and guidelines to be followed while 

driving a vehicle.

d. “Smartphone addiction as an emerging behavioural form of addiction among teens in 

India”. Write a report analyzing the validity of the statement.

O

(8)

(7)

Q.2 Answer the following:-

(8)a. Discuss Observation as a primary data collection method.

b. What is pricing research and explain the measures of pricing research?

OR

(7)
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c. Discuss the various physiological testing methods used in advertising research
d. What are measures used in post-testing?

(8)

(7)

Q.3 Answer the following:-

a. What are the challenges faced in pre-testing in advertising research?

b. Explain the various methods of conducting product testing?
(8)

(7)

OR

c. Describe projective techniques and its implication in research process.

d. What is copy research and explain various methods used under copy research?
(8)

(7)

Q.4 Answer the following:-

O a. “Non-probability sampling is method of selecting sample on basis of subjective judgment 

rather than random selection", explain the statement and types of methods used under 

non-probability sampling.

b. What is research report writing and elaborate the components included in research 

report?

(8)

(7)

OR

c. What are the guidelines for formulating a good questionnaire and describe types of 

questions that can be incorporated in the questionnaire?

d. What is research design and elaborate on types of research design?

(8)

(7)

(15)Q.5 Short notes: - (Any three)

O a. Literature Review.

b. Experimental Research.

c. Types of Hypotheses.

d. Qualitative Vs Quantitative Research.

e. Primary Research.
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3F5 3.30 dTFT IJUT; vs'-*

TORT : (?) TT$T aid did 3TT?RT.

(?) iJicfWsic-i 3T&F rut wr RSflfddld.
<3)

TO * . 3f. %77

"c#FT sF.Tdi" k ll^did dHTFd fdd.lR Mf'.IMS'Tiiyfl (iMi'/HSlRl) WrOR -iH'd.UHl^l d.Mjr.Rh-, "T<tf

--r.J.IJIK l-clttl ykclct-.^H 3TR. y^-qidpbH 'T'4 Sdc~MHdJ. ?fj[ RRTC fd^Hd: 'xcrMHddM

W «Md iTT^cT. HRdfdlcl d'-dH d'sll-edi STTIRI cT<3T dv*H rd'ixdl RFTRTOT <ficR7 yr^R. -j^TT'cRFi 

dT HIcdH "r-lfd'l sfiTC" yfCid-.VHdl IdfdK dl-dHl RFTR dvCJdKHldi dT^J TTjflv^qf y fJfJsfel . R^RT TRRT yrrfw ?T?TT^R

yftfr-ll ^ddedi 3TR.

Md-.l Rrlfdtilridld Q,'-hdIddlUUMuH4! -cd I dMldlcd o HcIKdl idM (TW^'^T) d-.f'Jdld 3TFT iTTFTf M6IH Rlfedl

M°dld 3TFTT. dTTct tZTV RVTTjrfcFFT, d^dd. yifoi sfoftiTRl.

flfiFhd.d d?IOU

(?°)

(<0
3^n (OTR'-it) 120-130 130-140 160-170140-150 150-160

Mdi-dl 508i 8 12 20
dlr.l

f<k<d

TO !? . W. ^TcfrcT ?TT:

^TTcftcT cfl^cft cto^R^TT 3flf&T cllddJI 3HFI cTTWR^ MRcM 3T1R WctfM feT cji^

f$\ 3-fj^. ?7el37cl 3{Tt. MRcM MTO: - £Tcf cj|$gcf}

P)TO*l4 Prro Oflf^i cTi|R "EfTc^cfcTHT mcSTTOT^T HHfefe c^l<=^i41 ^PT^^cflo Quej[dI6l ^ U^dldol cRR3RI.

t MRcHcfte tetofrr TJcW^ o£RRl'#f^4 dcfalcHcfr W\<
fcftjMI^MI te^jTrj cr?u|ki 3\$ci\d fc^T.

W

w
TOf ?. isncild 3rR ^rr :-

(O?. 3JT2jfR^ d«fccH R^SfT t6uH PlTI?5iuiicj< ^T=df eFRJ.

(»)3TT%cT??. fd.Mcl WF^FT J-cM-d dvRT 3Tff^T fdvRcfFdT ^t^TTVFTR 3RFT dTRT

fchdl

wy. 'difeod H?rtTOcT dlM<rdl -aii«iK dT fdfd‘d ^nOlVdi dM^fl R^SefM °FRT.
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'K, TTR-RTrFrfRT'R c?:|u|ri j'-il'-l jflrlM?

U. 3 Ic-11C'l yMiu| TrR ^TT

'Hlf^JM cftl'uiriil BTR’TTRT HTRR BR cTFPi?

<jrMKH Bn^ufi fersn fg1%y i*tj? crt?

9' M

(*)

fen

feffe? cR ife W1SRT vifedld rillx^l femfet «RI. w3.

^rfr Riftr 3^ fora Bfeci cim^e-ii ^ptk r fern qfera fe? Mv.

ST.* WinM TrTT UT :-

I
iNlx4|| BTl'cTK HHHl fHcjfiu^ral 3TT^.", fo-TTW»TT«Tcn •■PTTI ffoR Ms&dl ■m^S^y-b f^RStQ/STjTT 

n'Hlodjdi nH-^i-r-^l BTrFRT RTTTRTT m1|u||< R ffo-IH ofel 5RTR V12 WXl.

HOTTER 3RRTrT foffoT c£R 3TlfoT foTT‘«R BToRTcTTcT fRTTfe '-FrlcRI I rmsficdK ^R77!

'/

(0
2FP4 3TR? (fc)

f^TSTT

fe^T jfiRK <r> 3RFirfo srurtht^i3. VW- xiHidl

cTR OTtcft afer? W
fofoR 3TRR3TgT 3TR BTlfo HTTTtR RRTTsT^T^TT y<+.KlcR cTRRTRTTR Hlfkrfl ^FR 3TR 0®)V.

3T.U, McV'lMchf 'chluidlgl cfer 1ZRT R'i^.l (*0

mfr.oM nfeTT. 
ai-UlPl«K foTTcR.

9

o MullrH«h ^ J|UHirH^-. folloHIcfld tRRi.

yp-rffe w<h.
V.

L_

*********** **********
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► Paper / Subject Code: 27424 / Advertising: 2) Brand Building

o3|(2.|2.2-

[Time: 2V2 hours] [ Marks:75]

Please check whether you have got the right question paper.

2) Figures to the right indicate lull marks.
3) Draw suitable diagrams wherever necessary
4) Illustrate your answers with examples

1) N.B:

(a) Explain the; following concepts: -
1. Logo
2. Brand Image
3. Functional Benefits
4. Ingredient Co- Branding
5. Core Identity
6. Range Brand Manager

Ql.

(6)

(b) Parachute from the house of Marico is India’s No. 1 coconut oil that contains the 
goodness of 100% pure coconut oil. The Brand wishes to extends its portfolio by 
launching - Shampoo and Conditioner.
On the basis of the above information answer the following:

1. What line extension strategy would you suggest? Justify.
2. What is the current brand personality? Create a new personality using the Big Five.
3. Who would you like to use as a Brand Ambassador based on your new Brand 

Personality and why?

(3)
(3)
(3)

Q2. Answer the following:
a. State and explain the brand building blocks
b. Explain Multi-branding and Multi Product Branding strategies with suitable 

examples

(8)
(7)

OR
c. Describe the various brand positioning strategies.
d. Explain Young & Rubicam Graveyard Model.

(8)
(7)

Q3- Answer the following:
a. Explain Brand Repositioning with suitable examples
b. How does CSR help in Brand Building

(8)
(7)

OR
c. Bring out the difference between Consumer and Industrial Brands.
d. What are Brand Building Imperatives?

(8)
(7)

Q4. Answer the following:

(15)a. What is Brand Equity? Explain Brand Equity Ten model of measurement.
OR
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\

b. Differentiate between Revitalization and Reinforcement of Brands with the help of 
the relevant examples

c. Depending on the Product Life cycle explain the branding strategies at each stage

(8)

(7)

Q5. a. Write Short Notes on (ANY THREE)
a. Brand Hierarchy
b. Brand Loyalty Pyramid
c. Global Brand Manager
d. Corporate Branding
e. Brand Vs Product

(15)

•:

c

»>V

v-:- v

' V.f. ■
Vx ‘ ,;s

>>
r0-'

*x.

■..'r
>-,<■

■j
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[fe>: 21/2 cTTCT] [ Tpr:75]

I d^lrtl 73*1hT^«*>I f^TSTefr 3fe °FT cf cPTTTTT.o o

^T^TT : 1. 3vJtcJW^lcH 3ti'ct>c-^l ^facTTcT.
<N C <\ O

2. 3l I Cl 3<L| «fo' 3tl«t»cfl 4>l(il
c

3. 3ccT^ 3^T^TljrRT^' ^-M^d ^TT

7.? 3T 39Teft cH feicddl 3rH^d 3FKT
1. dldl
2. fe yQ«ni
3. Lh«r^t)^|oicH ^cP)f^i(i Wfe)

4. ^TF-#f^r

5. «Hc6 affaRsT (feaTT 3TRTtft#r)
6. feff fe cZ[^f$Tnq^7

(*)

(7) dRfe't) ‘“KlSJcT fr dkdlcfld d^R 1 d Kc6 fef 3fT^ a-^l<H^T 100% TsTtfecT 

cTef afe. fed I 3Uf^t fel^ldT efed W c^ldl Hit'll?} 3Tt 37^dRraT 

3fe. <4 {Id dfecfe<4l 3TT£fe H<fld 3rd-l (vMI.

1. <^Hct^cHI ^u*c^I dl^d X*4r*\<i3R- ddciid. d«H^I ^dcLofl^ wfe

<MI
3

2 ^zn^* fe ^TRT afe? ffe ciiH^d XJ^FT d41d c«nRd dc<4 we
<MI.

3 ddd<fld fe c^RddrcdlcK 3TT^TTftcT d^l'cHI fe afetfel <f-6uJd feulldl 
oTRT 3RTdoTr STTfeoT 3TTf^T 37?

3
3

7.2

3f fe faffed feifer tcrtt arrfot trt

7 fexr 5CI6<ulid6 de^r-fe^T 3Tfet defeyis^d fe^T feuf ^H^d 3RT ofe

ftdl

37 fe Mlf^isiWd d^d
7 fer an Pi sffefe dT^d -H^d 3rt. °b
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7.3

«r #s csr 3^?r ^TrT
°d

o|g

ft<4l
37 ^1^^ 3il Pi Sflc^l kW sfeRtfTof 7R37 <Hk STMT. 
^ 7S Rf?S<b 31 <-^133^737 ^TRT STT^cT?

°d

o(g

7.4

3T ^RcJcTl d-^u| J ^7R7? cHloi-HNI-cl $Rcicf| «hV£cH fH^d 377T.

1373 I

3" TT^f&cT 3c;i£<uli^l ‘HddW #f3T^T M«r|^o-of|ci«7i (}P$dk^?T^T) 3TTPT 

<H'j1<3<rficMuI 4H3> 3HI

37 oflciM -L|9h|cU 3TcTeR^r 7c^l37 dcc'3lcK #ff?T ^M&d 37IT

(?<3)

°d

°b

ftTT fef^T (37McM?T cta-):- (?<*)7.<?

3T fe MdMsfr<H (^RTTR^t)
3" fe cTRTFJT PtfPls 

37 3TF7fcf37 c^ra^TRofT
S’ 37mftd #ff^T

f 3TTPT Tfe^CTtftoT 3>R7 «H^d 37IT

*****+**■*-+*

/*
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*aper / Subject Code: 27423 / Advertising: Discipline Specific Electives : I) Globalisation & International Advertising

o Z2.
seyv~5

(2 Vi Hours) (Total Marks: 75)

N.B.: 1. Attempt all questions (Q.I is compulsory)
2. All questions carry equal marks
3. Figures to the right indicate full marks

Q. 1. Case Study: (15)

The Indian Khadi apparel wants to introduce its products in International Market. As a 
marketing consultant to the company kindly elaborate on the problems company going to face in 
the USA and China. Discuss market entry and communication strategy.

Q.2. a) What is Globalisation? Explain the advantages and disadvantages of globalisation. (08) 
b) Explain the difference between global and international marketing. (07)

OR

Q. 2. c) Explain the role of WTO and GATT in promoting trade across the world, 
d) State the impact of globalisation on Indian advertising.

(08)
(07)

Q.3. a) With the help of a recent trend elaborate on the emergence of global brands and 
trends. (08)

b) Discuss Global Advertising Regulations. (07)

OR
Q.3 c) Explain the concept of Global Eranding. What are the advantages and Disadvantages of 
Global Branding and Advertising?
d) Discuss strategies that increase brand awareness in the online scenario.

(08)
(07)

(08)Q. 4. a) Explain the role and relevance of advertising and promotion in Global Society, 
b) Discuss the different propaganda techniques used in international advertising. (07)

OR
(08)c) Explain the negative impact of international brands on local society.

d) What are the internal challenges faced by international advertising? (07)

(15)Q. 5. Write Short notes. (Any Three)

1. New Media Culture.
2. Netflix as a Global Brand.
3. Western and non-western media content.
4. Media imperialism.
5. ASCI.
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Paper / Subject Code: 27425 / Advertising: 3) Agency Management

Bammc z\ax
Time: 2.5 hrs Marks: 75

N.B.
]. All Questions are compulsory.
2. Mention the question number properly and neatly
3. Answer the question in the sequence given in the question paper

Ql) A) Case Study
Colgate Palmolive (India) Ltd intends to launch a multi-media campaign to promote, 
"Colgate MaxFresh Orange Gel’ Toothpaste. Colgate MaxffeshOrange toothpaste 
contains:

• Menthol that gives intense cooling and super freshness.
• It fights cavities, keeps germ build-up at bay and makes your teeth whiter on 

continuous use.
• It is a orange gel with cooling crystals that provide intense freshness.

Client Brief: Create awareness amongst the non-users about the brand USP of cooling 
freshness and 24 hours protection from genus.

As a marketing manager of Colgate MaxFresh Orange Gel, prepare the following:
a) Outline its communication plan.
b) State the advertising objectives.
c) Create an advertising strategy using any two IMC tools.

5
4
6

,o" OR
Ql) B) Explain GAP Model of Service Quality with the help of a real life Example. 15

aQ2). A) How does the client evaluate advertising agency?

'7Q 2). B) How should an ad agency maintain a good relationship with clients?
OR

Q 2). C) Explain Account planning process? 8

7Q 2).D) Discuss the contents of a good marketing Plan

8Q3). A) Explain various Functions of an Advertising Agencies

Q3). B). Explain in brief various sources of Remunerations or compensation for the 
advertising Agency. 7

OR
Q3). C)Discuss variousTypes of advertising agencies. Give example s 8

7Q3). D) Explain what Is Means-End Chain Theory?
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8Q4). A) What are functions of an Entrepreneurship

Q4). B) Discuss the contents of a good Business plan.
OR

Q4). C) Explain the Pitching process of an advertising Agency 
Q4). D) How agency gain clients

*7

8
7

15Q5) Write short notes on the following (Attempt any three)
a) DAGMAR
b) Objectives of Trade-Oriented Sales Promotion
c) Objectives of Consumer-Oriented Sales Promotion
d) Sampling andPremium
e) Types of Trade Promotions

AT.

A
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'amaj 3f#i ^rtot aTaPm ^ a£la agyrga ?v am awa ^fl'ai a^rmia aaa 
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f^efT

4

y

to? a am

af aanro yarrar mf^aa torM g?qia) H/groanra aRf amfl?TO ? £
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a^ felaa (Account planning) yfeTI TO? aRT?

a

TO?
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y# 3 3{ mfivTO Rife amf to? am

a arf^aa TORftaTeff Hfecii ffei arofe Rife TOta al^aaid to? am. 
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^9
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(entrepreneurship) 37T? 37R7 ^r^cTTO V C
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f^T
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c
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Paper / Subject Code: 27427 / Advertising: 5) Social Media Marketing

I If]TV- ivn

Marks:-75TIME: - 2.5 Hours

NOTE: - 1) All the question are compulsory subject to internal! choice 
2) Figures to the right indicate full marks

Q.l. Asahi Group is a beverage and food business group, which offers Calpico (non-
aerated) drink in three delicious flavors mango, strawberry and original citrus. The 
brand is launching its products through amazon in India and has planned a social 
media launch for the same. On the basis of the given information answer the 
following questions:
Answer all the following questions based on information given.

15 marks

1) Which social media platforms would be suitable for the launch according to you?
2) What can be your objectives for the social media launch?
3) State the consumer market segmentation for the campaign .
4) Suggest, keywords and suitable hashtags for this launch.

8 marks 
7 marks

Q.2. a) State the types of E-commerce and Online advertisement, 
b) State the types of Mobile marketing.

(OR)
8 marks 
7 marks

c) Elaborate on who are generation Y professionals?
d) State the behavioral internet (B2C, B2B, C2C and C2B)

8 marks 
7 marks

Q.3. a) Write a brief note on Social Media Marketing Careers.
b) Explain the steps in creating content for multiple platforms.

(OR)
c) What are the characteristics of social media marketing?
d) Write a detailed note on 'Building content for sharing'.

8 marks 
7 marks

8 marks 
7 marks

0.-4. a) What is Social Media Marketing plan? 
. b) What is campaign management?

(OR)
8 marks 
7 marksc) Discuss the 8 C’s of strategy development.

d) What is sentiment analysis? State its significance.

15 marksQ.5;; Write a short note on any three out of five:
a) Emoji
b) Hashtag
c) Social media listening
d) Honesty as a marketing tool for ethics
e) The rule of thirds

>v
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Paper / Subject Code: 27428 / Advertising: 6) Direct Marketing & E-Commence

\ £"| 12-) 2^ '222'

[Time: 2/4 hours]

Please check whether you have got the right question paper.
1. figures to the right indicate full marks.
2. Draw suitable diagrams wherever necessary.
3. Use of simple calculator is allowed.
4. Illustrate your answers with examples.

[ Marks.: 75]

N.B:

Ql. Case Study
1. Packaged Diet Drink

OR
2. E-Wallet
Keeping in mind the following brief
1. Product Offering
2. Lead Generation
3. Database Management
4. Methodology and Channels used

(15)
(04)
(3.5)
(04)
(3.5)

Q2. Answer the following
a. Calculate the lifetime value of Ms. Poonam Pandey as on 2010 from the following given data (10)

2013Particulars 20122010 20112008 2009
5,0007,000Indirect Cost 11.000 8,0006,000
3,0006,000Direct revenue 15,0007,000 5,000
2,0005,000Bad Debts 4,0006,0003,000

3,01,1002,32,300Sales 1,86,500 2,03,4001,35,3001,05,000
2,000Discount 1,0005,0004,000 8,000

60008,0009,000Telemarketing 9.0006,000 10,000

2.Discount is 10%Note: 1 .All figures in the table are in Rupees.

(05)b. State the impact of e-commerce on the global economy.
OR

c. Expl ain the term direct marketing? Bring out the importance of direct marketing?
d. WLat is E-commerce? Discuss in detail various features of E-commerce.

(08)
(07)

Q3. Answer the following
In the age of cashless economy, explain the different payment systems build by companies to 
facilitate easy transaction, 

b. Discuss in detail, how customer mix and managing the key customers plays an important role 
towards building Customer Relationship management (CRM) for marketer.

OR

(08)a.

(07)
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(08)c. Explain the process of payment gateway in detail with examples.
d. Define E- Business. Discuss different phases of launching an E-Business with special reference (07) 

to women apparel brand.

04. Answer the following
a. Describe the relationship of Integrated Marketing Communication (IMG) with Direct 

Marketing.
b. E.xplain in detail various steps in developing a database used by a direct marketer to sustain in 

market.

(08)

(07)

OR
c. What is web design? Demonstrate the various principle of web design considered by web 

designer of a company.
d. What is Internet? Explain how companies use Internet to promote products?

(08)

(07)

(15)05. a. Write Short Notes on (ANY THREE)
1. Trademark and Copyright.
2. Cross-selling and Up-selling.
3. Supply chain management.
4. Growing importance of social media.
5. Product customization.

* * * * * * *
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Paper / Subject / Code: - 27429 / Advertising: Consumer Behaviour

'SB'W)'- h> Marks:75Time: 2Hrs. 30 Mins

Uj)ZInstruction:
1) Question No. 1 is compulsory.
2) Draw Diagrams and give examples wherever necessary.
3) Figures to the right indicate full marks.

Ql. Explain the following terms (any 5)
a. Self-Concept.
b. Dogmatism
c. Work Groups.
d. Gender Subculture.
e. Diffusion Process.
f. Classical conditioning
g. Subliminal Perception

15 marks

Q2.
8 marksa. Explain in brief the stages of traditional FLC.

b. What is an advertising appeal? Giving suitable examples and discuss the various kinds of
7 marksappeals used by advertisers.

OR

Q2.
c. Which would be the most appropriate FLC stage to be targeted for the following and why?

8 marks
i. Canned Soup
ii. Medical Insurance
iii. Gold Jewellery
iv. Baby Food

d. What is communication? Explain the importance of source credibility in the communication 
process? 7 marks

Q3.
8 marks 
7 marks

a. Explain the five class/ categories of adopters giving examples for each.
b. Explain the 6 basic characteristics of Social Class

OR

■ Q3)/*>
8 marks 
7 marks

c. What is the role of media in creating stereotypes?
d. Who is an opinion leader? What are the characteristics of opinion leaders?

Q4.
a. What are the Indian Core Values? How have they changed with time? Give example of 

advertisements that represent Indian Core Values. 15 marks

OR

• • • •
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•. 11 -■ ■

Paper / Subject / Code: - 27429 / Advertising: Consumer Behaviour

Marks: 75Time: 2Hrs. 30 Mins

b. What has given rise to the importance of the study of Consumer Behaviour? Justify your 
answer with suitable examples. 15 marks

5:

15 marksQ5] Write Short Notes on (any3)
a) Trait Theory
b) Maslow's Need Theory.
c) Tri-Component Attitude Model
d) VALS
e) Formal and Informal Groups.

•>. ■
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a tff -d£t>cvH<rii. (Self-Concept.)

b y^TcTT (Dogmatism)

C ^TcT. (WorkGroups.) 

d fePT 3yyiT^?fr. (Gender Subculture.) 

e TOTT yf^ryT. (Diffusion Process.) 

f (Classical conditioning)

g ^din ^TRtyf (Subliminal Perception)

y?ST 3

3T ) HKHif^ch FLC (Family Life Cycle/44<i)44> ofld-Hy^) A Z*A FM^"d 4k I. 08

6 dlul

y ) ^nf^TTcT 3FftoT ^FRT? olll^lddukdl): cn^K^ld 4uHKjf fctf&tl appeal

yyyyxfr xjxfr 3cd6<uiiAdi^ yyj.
07

b 3jU[
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TOT
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08
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^ ) 'ill£'<t) ^TT^n iR'grci ^ll<H<i elided 3TT^? 4)^-1 32JfTDTTBF 3rfT

TfOT 15

15
y^r <* for?! (^rmci^f ?fcr ) 

3T) RRUTcT

^nTcfrcff ^rtjt RtE^rtcT.

°F> ) f^T-Udcb cjrTl <h7s>cH

t) VALS

f3TTf^t 3lcrTiHT4ll^cb 3TcT.
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Paper / Subject Code: 27430 / Advertising: 8) Documentary & Ad Film Making

TY-SAMIY)C Se*v)'5 191/2)^2-
Duration: 2 & Vz hours Total .marks: 75

N.B. 1. All Questions are compulsory
2. Figures to the right indicate marks

Q.l.A. Explain in detail an ethnographic Documentary which you have witnessed. Discuss 
the advantages of such films (15)

OR
Q.l.B. Write a script for a historical documentary and mention in the concept note vine 

research modes and pre-production details (1 5)

Q.2. A) Explain environmental Documentary and its uses.
B) Explain in detail the elements of a Science &Technology documentary film and how 

it can be advantageous for the target audience
OR

C) What is the pre-production process of making a documentary film? Explain step wise 
and in detail.

(7)

(8)

(7)

D) What is the basic process of making an ad film? Explain step wise and in detail. (8)

Q .3. A) Explain in detail the importance of art and culture documentary film. (7)

B) How do documentaries belonging to the genres: Social issues and family values help 
the target audience. Give appropriate examples to validate your answer (8)

OR
(7)C) Explain Science Documentary' in detail. Examples must be included.

D) Explain the role of budgeting, story board and a selling concept in an ad film making
(8)

Q.4. A) Write a selling concept and prepare a storyboard for a PSA (Compulsory wearing of 
helmets by two-wheeler users) which is being released by Mumbai Police. This is for 
a 30 second ad (15)

OR
B) Explain the process from pre to post production in ad film making, if you have to 

make an ad film for Glucose Biscuits who would your cast and crew consist of? 
Explain in details the reason for your selection (15)

(15)Q.5. Write Short Notes (Any 3 out of 5) 
a. Location shoot
a. Special effects
b. Translation
c. Role of Agency
d. DI & Subtitling
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